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Table 3.2: Culture and Creative Industries in Germany
Turnovers by Economic Branches 2003 to 2009

Turnover

Wz-2003 Economic Branch

in mill. € in mill. € in mill. € in mill. € in mill. € in mill. € in mill. €
2003 2004 2005 2006 2007 2008 2009**

1. Music Industry

92.31.5 Own-account musicians, composers 241 235 238 244 236 244 244

92.31.2 Music and dance ensembles 201 222 215 214 216 241 241

22140 | Fublishing of recorded music, music | ooy | 500> | 2,083 | 1.867 | 1,762 | 1,806 | 1,754
publishing

92.32.1 *Theatre/concert organisers 963 1,011 1,196 1,301 1,325 1,420 1,370

92.32.2 Operation of opera houses, theatre 329 303 343 334 333 383 387
and concert halls and similar facilities

92.32.5 Technical activities in support of 225 285 302 381 406 457 479
cultural and entertaining services

52.45.3  |Retailsale of musical instruments 969 967 | 1,015 | 1,051 | 1,004 | 1,044 | 1,063
and scores
Market segment total 4,930 5,025 5,391 5,392 5,282 5,596 5,538

2. Book Market

92.31.6 *Own-account writers 384 409 446 456 481 505 505

22.11.1 Book publishing 9,697 9,228 9,639 10,294 10,213 9,980 10,359

52.47.2 Retail sale of books 3,929 3,968 4,048 3,993 3,929 3,962 3,903
Market segment total 14,010 13,605 14,133 14,743 14,623 14,446 14,766

3. Art Market

92.31.3 *Own-account artists 607 623 665 713 768 898 898

52.48.2*** |Retail sale of art (estimate) 583 590 608 588 589 600 492

92.52.1 Museum shops and art exhibitions 300 324 341 466 440 448 451
Market segment total 1,490 1,536 1,614 1,767 1,798 1,946 1,840

4. Film Industry

92.31.7 * Own-account stage artists 646 678 714 754 807 847 847

92.11.0 Motion picture and video productions | 4,291 3,964 4,083 3,788 3,534 3,668 3,441
92.12.0 Motion picture and video distribution 1,428 1,317 1,465 1,621 1,372 1,451 1,361
92.13.0 Cinemas 1,504 1,616 1,363 1,446 1,331 1,316 1,501

Market segment total 7,869 7,576 7,625 7,609 7,044 7,283 7,150

5. Broadcasting

92.40.2 *Own-account journalists ‘ 941 ‘ 1,018 ‘ 1,066 ‘ 1,197 ‘ 1,255 ‘ 1,307 ‘ 1,307



Wz-2003

92.20.0

Economic Branch

Radio and television activities

Market segment total

6. Performing Arts Market

92.31.7
92.31.8
92.31.1

92.32.1

92.32.2

92.32.3

92.32.5

92.34.1

92.34.2

*Own-account stage artists
Own-account performers
Theatre ensembles
*Theatre/concert organisers

* Operation of opera houses, theatre
and concert halls and similar facilities

Variety theatres and cabarets

* Technical activities in support of
cultural and entertaining

Dancing school/from 2009 cultural
lessons

Other entertainment activities
(circus, acrobats, puppet theatres)

Market segment total

7. Design Industry

74.20.6

74.87.4

74.40.1

Industrial design
Product-/fashion-/graphic design

*Communication design/advertising
design

Market segment total

8. Architectural Market

74.20.1

74.20.2

74.20.3

9. Press Mar!
92.40.2
92.40.1

22.11.2

Consulting architectural activities
in building construction and interior
design

Consulting architectural activities in
town, city and regional planning

Consulting architectural activities in
landscape architecture

Market segment total

ket
*Own-account journalists
News agencies

Publishing of directories

in mill. € in mill. €

2003
7,656

8,597

646
36
36

963

329

89

225

166

703

3,192

437

1,406

9,012

10,855

6,013

660

385

7,058

941
925

1,107

2004
7,880

8,898

678
35
38

1,011

303

74

285

173

752

3,350

484

1,503

9,576

11,563

5,839

525

370

6,734

1,018
790

1,074

Turnover

in mill. € in mill. €

2005
8,225

9,290

714
34
37

1,196

343

72

302

183

887

3,769

538

1,590

11,188

13,316

6,003

544

387

6,934

1,066
813

1,068

2006
8,600

9,797

754
36
41

1,301

334

74

381

198

1,036

4,154

680

1,595

12,594

14,869

6,246

626

414

7,287

1,197
804

1,102

in mill. € in mill. €

2007
8,976

10,232

807
37
50

1,325

333

88

406

205

1,111

4,360

793

1,659

13,355

15,807

6,404

699

429

7,532

1,255
882

1,113

2008
8,778

10,085

847
38
50

1,420

383

83

457

209

1,060

4,548

761

1,732

13,489

15,981

6,736

762

504

8,002

1,307
759

1,232

in mill. €
2009**

7,971

9,277

847
38
50

1,370

387

78

479

219

1,012

4,481

730

1,808

12,679

15,218

6,736

762

504

8,002

1,307
751

1,262
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Turnover

Wz-2003 Economic Branch

in mill. € in mill. € in mill. € in mill. € in mill. € in mill. € in mill. €
2003 2004 2005 2006 2007 2008 2009**

22.12.0 Newspaper publishing 8,505 8,634 10,833 | 10,617 | 10,896 8,873 8,465
22.13.0 Publishing of journals and periodicals | 12,785 | 12,652 | 10,651 | 10,172 | 10,165 | 12,271 11,707
22.15.0 Other publishing 3,618 3,762 3,362 3,419 3,605 3,623 3,669

Market segment total 27,882 | 27,930 | 27,792 | 27,312 | 27,916 | 28,065 | 27,160

10. Advertising Market

* Activities of advertising consultants,

74.40.1 window dressing

9,012 9,576 11,188 | 12,594 | 13,355 | 13,489 | 12,679

Dissemination of advertising media

Atz and activities of advertising agencies

13,828 | 13,771 | 12,838 | 13,203 | 13,859 | 13,699 | 12,877

Market segment total 22,839 | 23,347 | 24,025 | 25,797 | 27,214 | 27,188 | 25,557

11. Software-/Games Industry
72.20.1 Software publishing 476 732 834 751 901 988 938

Software consultancy and

72.20.2 development

18,812 | 20,753 | 22,194 | 23,352 | 26,564 | 28,557 | 27,129

Market segment total 19,288 | 21,485 | 23,028 | 24,103 | 27,465 | 29,545 | 28,067

12. Other Activities

92.31.4 Own-account restorers 106 106 118 136 133 133 133

92.51.0 Libraries/archives 22 18 19 20 23 29 28

92.52.2 Oger?tlon of historical sites and 26 17 20 24 27 27 27
building

92.53.0 Botanical and zoological gardens and 173 183 220 209 261 267 269
nature reserves

92.33.0 Fairs and amusement parks 827 814 858 894 952 964 964
Market segment total 1,154 1,138 1,234 1,283 1,396 1,420 1,420
Double counting 129,163 | 132,186 | 138,152 | 144,112 | 150,669 | 154,105 | 148,477
Double WZ 12,115 | 12,872 | 14,808 | 16,561 | 17,481 | 17,903 | 17,070

Culture and Creative Industries nos. 1-12 17,047 119,314 123,344 127,552 133,187 136,202 131,407

Share in Overall Economy 2.8% 2.7% 2.7% 2.6% 2.6% 2.5% 2.7%

Note: * Economic branch included in several market segments; ** Estimates or preliminary figures; ***Estimates for the entire economic
branch; journalists also in broadcasting industry; broadcasting industries turnovers 2006 were corrected due to statistical changes; overall
economy estimate 2009 according to production figures from national accounting -8.5% in 2009 (see table 3.2.3); differences due to round-
ing errors; see also notes in table 1.

Source: Turnover tax statistics, Destatis 2010; calculations by Michael Soendermann/Office for Culture Industries Research



Table 3.3: Culture and Creative Industries in Germany
Employees according to Economic Branches 2003 to 2009

Employees

W2z-2003 Economic Branch Total

2006

1. Music Industry
92.31.5 Own-account musicians, composers 2,280 2,338 2,438 2,471
92.31.2 Music and dance ensembles 7,410 7,338 7,320 7,368

Publishing of recorded music, music

22.14.0 4,734 4,699 5,049 5,155

publishing

92.32.1 *Theatre/concert organisers 7,648 7,173 7,104 7,046

92.32.2 Operation of opera houses, theatre | 5 o5y | 3388 | 3330 | 3,347
and concert halls and similar facilities

92.32.5 Technical activities in support of 3,116 | 3,392 | 3,576 | 3,677
cultural and entertaining services

52.45.3 Retail sale of musical instruments and 6.249 6,043 5.835 5.920

scores

Market segment total 34,968 | 34,371 34,652 | 34,984

2. Book Market

92.31.6 *Own-account writers 5,270 5,598 5,898 6,179
22.11.1 Book publishing 47,133 | 44,190 | 43,357 | 43,136
52.47.2 Retail sale of books 33,938 | 33,359 | 32,763 32,182
Market segment total 86,341 | 83,147 | 82,018 | 81,497
3. Art Market
92.31.3 *Own-account artists 8,730 8,844 9,158 9,489
52.48.2*** |Retail sale of art (estimate) 3,893 3,826 3,757 3,670
92.52.1 g(%ﬁﬁi?;i:”s and (estimate) art 1,994 | 2,049 | 2,039 | 2,090
Market segment total 14,617 14,719 | 14,953 15,249

4. Film Industry

92.31.7 * Own-account stage artists 8,708 9,202 10,393 | 10,369
92.11.0 Motion picture and video productions | 29,963 31,215 | 31,664 | 30,682
92.12.0 Motion picture and video distribution 4,054 4,001 3,697 3,641
92.13.0 Cinemas 12,041 10,536 | 9,775 9,158
Market segment total 54,766 | 54,954 | 55,529 | 53,850

2,532

7,184

5,315

6,778

3,376

4,379

6,016

35,580

6,388
40,197
31,978

78,563

9,869

3,604

2,148

15,621

10,873

31,779
3,643
9,289

55,584

2,623

7,208

5,408

6,720

3,423

4,620

6,079

36,081

6,746
39,739
31,866

78,351

10,514

3,642

2,147

16,303

11,331

33,472
3,745
9,060

57,608

Total
2009**

2,665

7,226

5,330

6,551

3,498

4,964

6,109

36,342

6,903
37,466
30,238

74,607

10,707

3,693

2,170

16,570

11,558
33,682
3,410
9,278

57,927
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Employees

e Total Total Total Total Total Total

2003 2004 2005 2006 2007 2008

5. Broadcasting Industry

92.40.2 *Own-account journalists 14,534 | 15,511 16,744 | 18,174 | 19,165 | 19,742 | 20,307
92.20.0 Radio and television activities 22,171 | 22,727 | 23,609 | 23,347 | 24,638 | 24,960 | 26,107
Market segment total 36,705 | 38,238 | 40,353 | 41,521 | 43,803 | 44,702 | 46,413

6. Performing Arts Market

92.31.7 *Own-account stage artists 8,708 9,202 10,393 | 10,369 | 10,873 | 11,331 | 11,558
92.31.8 Own-account performers 559 573 590 626 628 637 621
92.31.1 *Theatre ensembles 1,334 1,305 1,284 1,233 1,218 1,210 1,231
92.32.1 *Theatre/concert organisers 7,648 7,173 7,104 7,046 6,778 6,720 6,551

* Operation of opera houses, theatre

92322 | e e faeties | 3531 | 3.388 | 3.330 | 3347 | 3376 | 3423 | 3.498

92.32.3 Variety theatres and cabarets 838 782 806 807 847 867 917

92.32.5 Uil E T TR 3,116 | 3,392 | 3,576 | 3,677 | 4379 | 4,620 | 4,964
cultural and entertaining

92.34.1 e g ezl e A EiE 2,808 | 2,827 | 2,851 | 3,020 | 3,156 | 3,351 | 4,188

lessons

92.34.2 OO USG5 4,401 | 4,806 | 6,271 | 6,774 | 6,956 | 7,621 | 7,728
(circus, acrobats, puppet theatres)

Market segment total 32,943 | 33,447 | 36,205 | 36,899 | 38,211 | 39,780 | 41,256

7. Design Industry

74.20.6  |Industrial design 7359 | 7,691 | 8202 | 8683 | 9302 | 9639 | 9,519

74.87.4 Product-/fashion-/graphic design 16,578 17,193 18,011 19,133 19,681 20,894 22,075

74.40.1 di‘s’ir;‘r':‘”"'cat'°" designfadvertising | o) 954 | 89,921 | 90,876 | 92,331 | 96,297 | 101,947 | 98,233
Market segment total 116,896 | 114,805 | 117,089 | 120,147 | 125,280 | 132,480 | 129,827

8. Architectural Market

Consulting architectural activities
74.20.1 in building construction and interior 93,101 | 88,494 | 85,609 | 84,251 | 84,339 | 87,010 | 86,950
design

Consulting architectural activities in

74.20.2 town, city and regional planning

10,409 | 10,086 9,510 9,425 9,310 9,961 10,482

Consulting architectural activities in

74.20.3 landscape architecture

6,417 6,093 5,866 5,950 6,051 6,359 6,489

Market segment total 109,927 | 104,673 | 100,985 | 99,626 | 99,700 | 103,330 | 103,921

9. Press Market

92.40.2 *Own-account journalists ‘ 14,534 ‘ 15,511 ‘ 16,744 ‘ 18,174 ‘ 19,165 ‘ 19,742 ‘ 20,307



Employees
Wz-2003 Economic Branch Total
2006
92.40.1 News agencies 8,543 8,294 7,428 7,201 7,390 7,779 7,773
22.11.2 Publishing of directories 3,783 3,604 3,620 3,701 4,394 4,550 4,429
22.12.0 Newspaper publishing 60,087 | 56,663 | 52,543 | 50,971 | 50,231 | 49,846 | 49,707

22.13.0 Publishing of journals and periodicals | 37,861 | 36,794 | 37,108 | 36,759 | 37,429 | 37,116 | 36,356
22.15.0 Other publishing 6,750 7,162 7,240 7,554 7,809 7,700 7,903

Market segment total 131,558 | 128,028 | 124,683 | 124,360 | 126,418 | 126,733 | 126,475

10. Advertising Market

* Activities of advertising consultants,

. . 92,959 | 89,921 | 90,876 | 92,331 | 96,297 | 101,947 -
window dressing

74.40.1

Dissemination of advertising media
and activities of advertising agencies

Market segment total 145,779 | 140,770 | 139,937 | 142,021 | 146,045 | 152,834 | 149,216

74.40.2 52,820 | 50,849 | 49,061 | 49,690 | 49,748 | 50,887 =

11. Software-/Games Industry

72.20.1 Software publishing 585 654 693 1,090 1,324 1,395 -
TRENE | U E 278,059 | 276,375 | 290,613 | 304,715 | 325,038 | 345,528 -
development
Market segment total 278,644 | 277,029 | 291,306 | 305,805 | 326,362 | 346,923 | 367,913

12. Other Activities

92.31.4 Own-account restorers 2,776 2,591 2,602 2,671 2,689 2,695 2,695

92.51.0 Libraries/archives 1,127 1,084 1,034 1,037 1,004 1,006 1,006

92.52.2 | Operationofhistoricalsitesand 230 | 228 | 219 188 180 187 187
building

92.53.0 Botanical and zoological gardens and 733 748 731 270 811 807 807
nature reserves

92.33.0 Fairs and amusement parks 13,921 14,117 | 13,610 | 13,576 | 13,811 13,496 | 13,496
Market segment total 18,787 | 18,768 | 18,196 | 18,242 | 18,494 | 18,191 | 18,189
Double countings 1,061,932(1,042,949(1,055,906(1,074,201(1,109,662(1,153,315(1,168,656
Double Wz 130,496 | 128,587 | 132,023 | 134,944 | 140,868 | 147,783 | 145,110

Culture and Creative Industries nos. 1-12 931,435 914,362 923,883 939,257 968,794 1,005,5321,023,546

Share in Overall Economy 3.1% 3.1% 3.2% 3.2% 3.2% 3.3% 3.3%

Note: * Economic branch included in several market segments; ** Estimates or preliminary figures; ***Estimates for the entire economic
branch; journalists also in broadcasting industry; broadcasting industry estimate of 35% exchanged for yearly changing shares: 35, 36, 37, 39,
39% for the years 2003 to 2008, see also Goldmedia: Wirtschaftliche Lage des Rundfunks in Deutschland 2008/2009. Im Auftrag von acht
Landesmedienanstalten unter Federfiihrung der Bayerischen Landeszentrale fiir neue Medien (BLM). [The Economic Situation of Broadcast-
ing in Germany 2008/2009. Commissioned by eight State Media Authorities managed by the Bavarian Regulatory Authority for Commercial
Broadcasting (BML)], Berlin 2010; estimates for parts of the economic branch; differences due to rounding errors; see also notes in table 1.

Source: Turnover tax statistics, Destatis 2010; calculations by Michael Soendermann/Office for Culture Industries Research
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Table 4: Culture and Creative Industries According to Size Ranges, 2008

Type of enterprise 2008

Micro enterprises
Small enterprises
Medium enterprises
Major companies

All types of enterprises

Micro enterprises
Small enterprises
Medium enterprises
Major companies

All types of enterprises

Type of enterprise 2006

Micro enterprises
Small enterprises
Medium enterprises
Major companies

All types of enterprises

Size range

up to 2 million €
up to 10 million €
up to 50 million €
over 50 million €

Total

Ch
up to 2 million €
up to 10 million €
up to 50 million €
over 50 million €

Total

Size range

up to 2 million

up to 10 million
up to 50 million
over 50 million

Total

Enterprise

2008
225,868
5,336
1,083
292

232,578

6%
10%
4%
7%
6%

Enterprise

2006
213,225
4,839
1,041
271

219,376

%-share of
enterprise
2008
97%

2%

0%

0%
100%

%-share
enterprises
2006
97%

2%

0%

0%
100%

Turnover in
thousand €
2008
36,382,121
21,877,743
22,292,721
55,648,832

136,201,418

anges 2008 compared to 2006 in %

6%

11%

3%

10%

8%
Turnover in
thousand €

2006
34,275,252
19,726,381
21,600,319
50,776,092

126,378,043

%-share
turnover
2008
26.7%
16.1%
16.4%
40.9%
100%

%-share
turnover
2006
27.1%
15.6%
17.1%
40.2%
100%

Turnover per
enterprise in
thousand €

2008
161
4,100
20,581
190,777

586

0%

1%

-1%

2%

2%
Turnover per

enterprise in
thousand €

2006

161
4,077
20,753
187,053

576

Note: The sub-groups correspond with the following statistical groups: No. 22.1, 92.1-5, 72.2, 74.20.1-3 and 6, 744, 74.87.4 and 52.47 (Cultural
trade estimated 62.11%, enterprises + 74,80 % turnover; deviations from data in table 1may be due to estimates in cultural trade; differences
due to rounding errors; see also notes in table 1.

Source: Turnover Tax Statistics, Destatis 2010; calculations by Michael Soendermann/Office for Culture Industries Research



Table 5.1: Culture and Creative Industries in Germany 2003 -2009
Development of Enterprises

Market segment Average Average
annual change Change annual change Change
2003-2009* 2009%/2003 2003-2008 2008/2003

Music industry 1.7% 10.9% 1.9% 10.0%
Book market 1.6% 10.1% 1.8% 9.4%
Art market 3.0% 19.1% 3.1% 16.7%
Film industry 3.5% 22.9% 3.8% 20.6%
Broadcasting industry 5.9% 41.1% 6.5% 37.1%
Performing arts market 4.9% 33.5% 5.5% 30.4%
Design industry 4.2% 28.0% 4.7% 25.7%
Architectural market 1.9% 11.6% 2.0% 10.4%
Press market 4.3% 29.0% 4.7% 26.1%
Advertising market 1.7% 10.5% 1.9% 9.7%
Software-/Games-ind. 7.2% 51.4% 7.9% 46.6%

Culture and Creative Industries
Overall economy 1.6% 10.2% 1.8% 9.3%

Note: See also notes in tables1and 2.

Source: Turnover Tax Statistics, Destatis 2010; calculations by Michael Soendermann/Office for Culture Industries Research

Table 5.2: Culture and Creative Industries in Germany 2003 -2009
Development of Turnover

Market segment Average Average
annual change Change annual change Change
2003-2009* 2009*/2003 2003-2008 2008/2003

Music industry 2.0% 12.3% 2.6% 13.5%
Book market 0.9% 5.4% 0.6% 3.1%
Art market 3.6% 23.5% 5.5% 30.6%
Film industry -1.6% -9.1% -1.5% -7.4%
Broadcasting industry 1.3% 7.9% 3.2% 17.3%
Performing arts market 5.8% 40.4% 7.3% 42.5%
Design industry 5.8% 40.2% 8.0% 47.2%
Architectural market 2.1% 13.4% 2.5% 13.4%
Press market -0.4% -2.6% 0.1% 0.7%
Advertising market 1.9% 11.9% 3.5% 19.0%
Software-/Games-ind. 6.5% 45.5% 8.9% 53.2%

Culture and Creative Industries
Overall economy 2.6% 16.6% 5.0% 27.4%

Note: See also notes in tables1and 2.

Source: Turnover Tax Statistics, Destatis 2010; calculations by Michael Soendermann/Office for Culture Industries Research
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Table 5.3: Culture and Creative Industries in Germany, 2003 -2009
Development of employment (self-employed persons and employees liable to
social insurance deductions)

Market segment Average Average
annual change Change annual change Change
2003-2009* 2009%/2003 2003-2008 2008/2003

Music industry 0.6% 3.9% 0.6% 3.2%
Book market -2.4% -13.6% -1.9% -9.3%
Art market 2.1% 13.4% 2.2% 11.5%
Film industry 0.9% 5.8% 1.0% 5.2%
Broadcasting industry 4.0% 26.4% 4.0% 21.8%
Performing arts market 3.8% 25.2% 3.8% 20.8%
Design industry 1.8% 11.1% 2.5% 13.3%
Architectural market -0.9% -5.5% -1.2% -6.0%
Press market -0.7% -3.9% -0.7% -3.7%
Advertising market 0.4% 2.4% 0.9% 4.8%
Software-/Games-ind. 4.7% 32.0% 4.5% 24.5%

Culture and Creative Industries
Overall economy 0.4% 2.4% 0.5% 2.6%

Note: See also notes in tables1and 2.

Source: Turnover Tax Statistics, Destatis 2010; Employment Statistics, Federal Agency for Employment 2010, calculations by
Michael Soendermann/Office for Culture Industries Research

Table 5.4: Culture and Creative Industries in Germany, 2003 -2009
Development of Employees

Market segment Average Average

annual change Change annual change Change

2003-2009* 2009*/2003 2003-2008 2008/2003

Music industry 0.2% 1.2% 0.1% 0.4%
Book market -3.2% -17.7% -2.6% -12.5%
Art market 0.0% -0.3% -0.1% -0.7%
Film industry -0.2% -1.1% -0.2% -1.0%
Broadcasting industry 2.7% 17.5% 2.4% 12.4%
Performing arts market 2.9% 18.8% 2.5% 13.3%
Design industry 0.7% 4.4% 1.6% 8.5%
Architectural market -2.5% -14.1% -3.0% -14.3%
Press market -1.7% -9.6% -1.8% -8.8%
Advertising market -0.1% -0.4% 0.6% 3.2%
Software-/Games-ind. 4.5% 29.9% 4.1% 22.1%

Culture and Creative Industries

Overall economy 0.3% 1.6% 0.4% 1.9%

Note: See also notes in tables 1and 2.

Source: Turnover Tax Statistics, Destatis 2010; Employment Statistics, Federal Agency for Employment 2010, calculations by
Michael Soendermann/Office for Culture Industries Research
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Table 6: Statistical Classification of Culture and Creative Industries according to WZ 2003
Culture and Creative Industries in Germany, Monitoring Report 2010

Market segment Share in %

Wz-2003 Economic branch

1. Music Industry

92.31.5 Own-account musician, composers
92.31.2 Music and dance ensembles

22.14.0 Publishing of recorded music, music publishing

92.32.1 *Theatre/concert organisers

92.32.2 * Operation of opera houses, theatre and concert halls and similar facilities 10%
92.32.5 * Technical activities in support of cultural and entertaining services

52.45.3 Retail sale of musical instruments and scores

Market segment total

2. Book Market

92.31.6 *Own-account writers
22.11.1 Book publishing
52.47.2 Retail sale of books

Market segment total

3. Art Market
92.31.3 *Own-account artists
52.48.2** | Retail sale of art (estimate) 20% 20%
92.52.1 Museum shops and (estimate) art exhibitions 8%

Market segment total

4. Film Industry

92.31.7 * Own-account stage artists

92.11.0 Motion picture and video productions
92.12.0 Motion picture and video distribution
92.13.0 Cinemas

Market segment total

5. Broadcasting Industry
92.40.2 *Own-account journalists
92.20.0 Radio and television activities see Notes

Market segment total

6. Performing Arts Market

92.31.7 *Own-account stage artists

92.31.8 Own-account performers
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Market segment Share in %

Wz-2003 Economic branch

92.31.1 *Theatre ensembles 10%
92.32.1 *Theatre/concert organisers
92.32.2 * Operation of opera houses, theatre and concert halls and similar facilities 10%

92.32.3 Variety theatres and cabarets

92.32.5 * Technical activities in support of cultural and entertaining
92.34.1 Dancing school/from 2009 cultural lessons
92.34.2 *Other entertainment activities (circus, acrobats, puppet theatres)

Market segment total

7. Design Industry

74.20.6 Industrial design

74.87.4 Product/ fashion/graphic design

74.40.1 *Communication design/Advertising design

Market segment total

8. Architectural Market

Consulting architectural activities in building construction and interior

74.20.1 .

design
74.20.2 Consulting architectural activities in town, city and regional planning
74.20.3 Consulting architectural activities in landscape architecture

Market segment total

9. Press Market

92.40.2 *Own-account journalists

92.40.1 News agencies

22.11.2 Publishing of directories

22.12.0 Newspaper publishing

22.13.0 Publishing of journals and periodicals
22.15.0 Other publishing

Market segment total

10. Advertising Market
74.40.1 *Communication design/Advertising design
74.40.2 Dissemination of advertising media and activities of advertising agencies

Market segment total

11. Software-/Games Industry
72.20.1 Software publishing
72.20.2 Software consultancy and development

Market segment total




Market segment Share in %

WZz-2003 Economic branch

12. Other activities

92.31.4 Own-account restorers
92.51.0 Libraries/archives 8%
92.52.2 Operation of historical sites and building 8%
92.53.0 Botanical and zoological gardens and nature reserves 8%
92.33.0 Fairs and amusement parks

Market segment total

Including double countings (total of all economic branches including double countings)

Total of economic branches with double counting

Culture and Creative Industries (nos. 1-12) (no double countings)

Note: *Economic branches assigned to several market segments (marked in blue); in the 2010 report presented now own-account journalists
are assigned to press market and broadcasting industry; dancing schools have been expanded to cultural education starting from 2009. In
broadcasting industry the estimated share of 35% was replaced by the respective annual shares: 35, 36, 38, 37,39, 39% fir die Jahre
2003-20009, see also: Goldmedia: Wirtschaftliche Lage des Rundfunks in Deutschland 2008/2009. Im Auftrag von acht Landesmedien-
anstalten unter Federfiihrung der Bayerischen Landeszentrale fiir neue Medien (BLM). [The Economic Situation of Broadcasting in Germany
2008/2009. Commissioned by eight State Media Authorities managed by the Bavarian Regulatory Authority for Commercial Broadcasting
(BML)], Berlin 2010; UST = Turnover tax statistics, SVB = employment statistics.

Source: Destatis, Classification of Economic Branches WZ 2003, calculations by Michael Soendermann/Office for Culture Industries Research
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Table 7: The German Framework for Culture & Creative Industries Statistics according to
international ISIC Rev.4, European NACE Rev.2 and German WZ2008
List of statistical activities for cultural and creative economic activities defined with 4- and 5-digit codes

ISIC Rev.4 Nace Rev.2 Wz2008 NACE-/WZ-Description

4-digit-level 4-digit-level 5-digit-level

Core activities of the Culture & Creative Industries (CCI)

5811 58.11 58.11.0 Book publishing

5812 58.12 58.12.0 Publishing of directories and mailing lists

5813* 58.13 58.13.0 Publishing of newspapers

5813* 58.14 58.14.0 Publishing of journals and periodicals

5819 58.19 58.19.0 Other publishing activities

5820* 58.21 58.21.0 Publishing of computer games

5820* 58.29 58.29.0 Other software publishing

5911 59.11 59.11.0 Motion picture, video and television programme production activities
5912 59.12 59.12.0 Motion picture, video and television programme post-production activities
5913 59.13 59.13.0 Motion picture, video and television programme distribution activities
5914 59.14 59.14.0 Motion picture projection activities

Activities of sound-recording studios and production of taped radio

5920 59.20 59.20.1 .
programming

59.20.2 Publishing of sound recordings
59.20.3 Publishing of printed music

6010 60.10 60.10.0 Radio broadcasting
6020 60.20 60.20.0 Television programming and broadcasting activities
6201 62.01 62.01.1 Web-page design and programming

62.01.9 Other software development

6312 63.12 63.12.0 Web portals

6391 63.91 63.91.0 News agency activities

7110* 71.11 71.11.1 Consulting architectural activities in building construction
71.11.2 Consulting architectural activities in interior design
71.11.3 Consulting architectural activities in town, city and regional planning
71.11.4 Consulting architectural activities in landscape architecture

7310* 73.11 73.11.0 Advertising agencies

7310* 73.12 73.12.0 Media representation

7410 74.10 74.10.1 Activities of industrial, product and fashion designers
74.10.2 Activities of graphics and communications designers
74.10.3 Activities of interior decorators

7420 74.20 74.20.1 Activities of photographers

74.20.2 Activities of photographic laboratories
7490* 74.30 74.30.1 Translation activities

74.30.2 Interpretation activities

7722 77.22 77.22.0 Renting of video tapes and disks



ISIC Rev.4 Nace Rev.2 Wz2008 NACE-/WZ-Description

4-digit-level  4-digit-level 5-digit-level

8542 85.52 85.52.0 Cultural education

9000* 90.01 90.01.1 Activities of theatre ensembles
90.01.2 Activities of ballet companies, orchestras, bands and choirs
90.01.3 Activities of own-account performers and circus groups

Activities of own-account stage, motion picture, radio and television artists and

90.01.4 other performing arts activities

9000* 90.02 90.02.0 Support activities to performing arts

9000* 90.03 90.03.1 Activities of own-account composers, arranging of music
90.03.2 Activities of own-account writers
90.03.3 Activities of own-account visual artists

90.03.4 Activities of own-account restorers

90.03.5 Activities of own-account journalists and press photographers

9000* 90.04 90.04.1 Organisation of theatre performances and concerts

90.04.2 Operation of opera houses, theatre and concert halls and similar facilities

90.04.3 Operation of variety theatres and cabarets

9101 91.01 91.01.0 Library and archives activities

9102* 91.02 91.02.0 Museums activities

9102* 91.03 91.03.0 Operation of historical sites and buildings and similar visitor attractions
9103 91.04 91.04.0 Botanical and zoological gardens and nature reserves activities

Retail sale activities in the CCI

4759 47.59 47.59.3 Retail sale of musical instruments and scores in specialised stores
4761* 47.61 47.61.0 Retail sale of books in specialised stores
4761* 47.62 47.62.1 Retail sale of newspapers, journals and periodicals in specialised stores

47.62.2 Retail sale of stationery, school and office supplies in specialised stores
4762 47.63 47.63.0 Retail sale of music and video recordings in specialised stores
4773 47.78 47.78.3 Retail sale of art, pictures, craftwork, stamps, coins and gifts in specialised stores

Manufacturing activities in the CCl or related activities

2310 23.13 23.13.0 Manufacture of hollow glass

2393* 23.41 23.41.0 Manufacture of ceramic household and ornamental articles
2393* 23.49 23.49.0 Manufacture of other ceramic products

3211* 32.12 32.12.0 Manufacture of jewellery and related articles

3220 32.20 32.20.0 Manufacture of musical instruments

?7?7? ?7?7? 27?7? further manufacturing activities

Notes: ISIC Rev.4 =International Standard Industrial Classification of All Economic Activities, Rev.4, United Nations Statistics Division, 2008,
*proportion of the class; NACE Rev.2 = Statistical classification of economic activities in the European Community, 2008;

WZ 2008 = German Classification of Economic Activities, 2008.

draft version September 2010

Source: Arbeitskreis Kulturstatistik e.V. [German Working Group on Cultural Statistics, Berlin/Cologne 2010
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Table 8: The German Culture & Creative Industries Statistics by market segments according to
international classifications
List of statistical activities by market segments defined with 4 and 5-digit codes

WZ2008 - Nace Rev.2 ISIC Rev.4
W2Z-Description Europe UN

Germany

1. Music Industry

90.03.1 Activities of own-account composers, arranging of music 90.03* 9000*
90.01.2 Activities of ballet companies, orchestras, bands and choirs 90.01* 9000*
32.20.0 Manufacture of musical instruments 32.20 3220
59.20.1 ;*r/(\);tri;/ir;i;sig;sound-recording studios, production of taped radio 59.20* 5920
59.20.2 Publishing of sound recordings 59.20* 5920*
59.20.3 Publishing of printed music 59.20* 5920*
90.04.1 **QOrganisation of theatre performances and concerts 90.04* 9000*
90.04.2 **Operation of opera houses, theatre and concert halls and similar facilities 90.04* 9000*
90.02.0 **Support activities to performing arts 90.02 9000*
47.59.3 Retail sale of musical instruments and scores in specialised stores 47.59 4759*
47.63.0 Retail sale of music and video recordings in specialised stores 47.63 4762
2. Book Market

90.03.2 Activities of own-account writers 90.03* 9000*
58.11.0 Book publishing 58.11 5811
47.61.0 Retail sale of books in specialised stores 47.61 4761*
91.01.0 Library and archives activities (only market oriented) 91.01 9101
3. Art Market

90.03.3 Activities of own-account visual artists 90.03* 9000*
74.20.1 Activities of photographers 74.20* 7420*
47.78.3 ;";:Eﬁt]a;s:cl?aﬂfsz:jt;{);ﬁg)res, craftwork (proportion without stamps, coins and 47.78" 4773
91.02.0 Museums activities (only market oriented) 91.02 9102*
4. Film Industry

90.01.4 ;*n/-:\jczi;/rigfzzm:f%\:vrg}ﬁ;c;;g';z’;iaﬁteié;notion picture, radio and television artists 90.01* 9000
59.11.0 Motion picture, video and television programme production activities 59.11 5911
59.12.0 Motion picture, video and television programme post-production activities 59.12 5912
59.13.0 Motion picture, video and television programme distribution activities 59.13 5913
77.22.0 Renting of video tapes and disks 77.22 7722
59.14.0 Motion picture projection activities 59.14 5914

5. Broadcasting Industry

90.03.5 **Activities of own-account journalists and press photographers 90.03* 9000*



W2z2008
Germany

59.20.1
60.10.0
60.20.0
6. Performing
90.01.4

90.01.1
90.01.3
90.02.0
90.04.1

90.04.2

90.04.3
85.52.0

W2z-Description

**Activities of sound-recording studios and production of taped radio
programming

Radio broadcasting (only market oriented)

Television programming and broadcasting activities (only market oriented)

Arts Market

**Activities of own-account stage, motion picture, radio and television artists

and other performing arts activities

Activities of theatre ensembles (only market oriented)
Activities of own-account performers and circus groups
**Support activities to performing arts

**Organisation of theatre performances and concerts

**Operation of opera houses, theatre and concert halls and similar facilities

(only market oriented)
Operation of variety theatres and cabarets

Cultural education (only market oriented)

7. Design Industry

74.10.1
74.10.2
74.10.3
71.11.2
73.11.0

Activities of industrial, product and fashion designers
Activities of graphics and communications designers
Activities of interior decorators

**Consulting architectural activities in interior design

**Advertising agencies

8. Architectural Market

71111
71.11.2
71.11.3
71.11.4

Consulting architectural activities in building construction
**Consulting architectural activities in interior design
Consulting architectural activities in town, city and regional planning

Consulting architectural activities in landscape architecture

9. Press Market

90.03.5
63.91.0
74.30.1
74.30.2
58.13.0
58.14.0
47.62.1

**Activities of own-account journalists and press photographers
News agency activities

Translation activities

Interpretation activities

Publishing of newspapers

Publishing of journals and periodicals

Retail sale of newspapers, journals and periodicals in specialised stores

10. Advertising Market

73.11.0

**Advertising agencies

Nace Rev.2
Europe

59.20*

60.10
60.20

90.01*

90.01*
90.01*
90.02
90.04*

90.04*

90.04*
85.52

74.10*
74.10"
74.10*
71.11*
73.11

71.11*
71.11*
71.11*
71.11*

90.03*
63.91
74.30*
74.30*
58.13
58.14
47.62*

73.11

ISIC Rev.4
UN

5920

6010
6020

9000*

9000*
9000*
9000*
9000*

9000*

9000*
8542

7410*
7410*
7410*
7110*
7310*

7110*
7110*
7110*
7110*

9000*
6391
7490*
7490*
5813*
5813*
4761*

7310*

31
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Wz2008
Germany

73.12.0

W2-Description

Media representation

11. Games-/Software Industry

58.21.0
63.12.0
62.01.1
62.01.9
58.29.0

Publishing of computer games

Web portals

Web-page design and programming
Other software development

Other software publishing

12. Arts and Crafts

90.03.4

91.03.0

23.13.0
23.41.0
23.49.0
32.12.0

?77?

Activities of own-account restorers

Operation of historical sites and buildings and similar visitor attractions
(only market oriented)

Manufacture of hollow glass

Manufacture of ceramic household and ornamental articles
Manufacture of other ceramic products

Manufacture of jewellery and related articles

further manufacturing activities

13. Other Activities

58.12.0
58.19.0
74.20.2
47.62.2
91.04.0

Publishing of directories and mailing lists

Other publishing activities

Activities of photographic laboratories

Retail sale of stationery, school and office supplies in specialised stores

Botanical and zoological gardens and nature reserves activities

Nace Rev.2
Europe

73.12

58.21
63.12
62.01*
62.01*
58.29

90.03*
91.03

23,13
23.41
23.49
32.12

77

58.12

58.19

74.20"
47.62*
91.04

ISIC Rev.4
UN

7310*

5820
6312
6201*
6201*
5820

9000*

9102*

2310
2393*
2393*
3211*

?77?

5812

5819

7420
4761*
9103

Notes: *proportion of 4-digit class, **allocated to more than one market, *** proportion of 5-digit subclass. ISIC Rev.4 = International
Standard Industrial Classification of All Economic Activities, Rev.4, United Nations Statistics Division, 2008, *proportion of the class;

NACE Rev.2 = Statistical classification of economic activities in the European Community, 2008;

WZ 2008 = German Classification of Economic Activities, 2008.
draft version September 2010

Source: Arbeitskreis Kulturstatistik e.V./German Working Group on Cultural Statistics, Berlin/Cologne 2010
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